Al Summary - Paramount Will Soon Own Over 50 Cable TV Channels & Many of
The Most Watched Channels Once it Buys Warner Bros. Discovery (CCNews)

Paramount’s acquisition of Warner Bros. Discovery (WBD) Paramount
Global is set to acquire Warner Bros. Discovery in a deal valued at $111 billion,
expected to close in Q3 2026, pending regulatory approval. The merger will
create one of the largest cable TV owners in the U.S.

A combined portfolio of more than 50 cable networks Once merged,
Paramount will control over 50 cable channels, including many of the most-
watched networks across news, lifestyle, entertainment, sports, kids, and premium
content.

Major WBD channels joining Paramount WBD brings roughly 31 cable
networks, including: HGTV, Food Network, Discovery Channel, TLC, Animal
Planet, Investigation Discovery, Science Channel, Travel Channel, Magnolia
Network, TBS, TNT, TruTV, Cartoon Network/Adult Swim, Boomerang, CNN, HBO,
Cinemax, Turner Classic Movies, and partial stakes in MotorTrend and MLB
Network.

Paramount’s existing cable brands Paramount already operates about 28
networks, including: Nickelodeon, Nick Jr.,, TeenNick, Nicktoons, MTV, VH1, CMT,
Comedy Central, Paramount Network, TV Land, BET and its sub-brands, Showtime,
The Movie Channel, Flix, Smithsonian Channel, and CBS Sports Network.
Strategic advantages of the merger The combined company will dominate key
categories:

o Lifestyle (HGTV, Food Network)

Kids & family (Nickelodeon, Cartoon Network)

Sports (TNT, CBS Sports Network)

News (CNN)

o« Premium content (HBO, Showtime)

This broad demographic reach strengthens advertising power and cross-
promotional opportunities.

Streaming integration potential Paramount+ and WBD’s Max platform may be
bundled or integrated, leveraging the expanded content library to slow subscriber
losses and increase advertiser appeal.

Regulatory scrutiny and cost efficiencies Given the scale, regulators are
expected to review the deal closely. Potential cost savings include consolidated ad
sales, shared production resources, and streamlined distribution agreements.
Industry impact The merger positions Paramount as a cable television
powerhouse, reshaping competitive dynamics, advertising markets, and content
pipelines at a time when cable is declining but still influential.



