Al Summary - Victory+ Alt-Casts Driving Major NWSL Viewership Growth -
CCNews

Alt-casts deliver major audience gains — First Victory+ NWSL alt-cast
produced a 51% jump in audience growth, with one-third of viewers
entirely incremental and 25,000+ social engagements .

Not a one-off experiment — Victory+ is building a larger NWSL content hub
centered on creator-led coverage and tied to its Sunday Night Soccer franchise .

Victory+ now a primary home for women’s soccer — Hosting 99 NWSL
matches in 2026, including 57 national broadcasts, positioning itself as the
biggest U.S. platform for the league .

Strategic investment message — APMC CEO Neil Gruninger emphasizes
removing barriers to entry and giving fans a free, accessible primetime home
for NWSL games .

Upcoming alt-casts
o May 17: Kelley O'Hara & Ali Riley host Utah Royals vs. Racing Louisville
o May 24: Coach Jackie J with guest Jessica McDonald

Alt-casts reflect a broader industry shift — Following the path of ESPN’s
ManningCast, networks and streamers now use alternate telecasts to boost
engagement across NFL, NBA, UFC, college football, golf, and more .

Victory+ fits into this trend — Betting on creator-driven, personality-rich
commentary to attract fans seeking more context, personality, and social
interaction around live sports .



